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We understand that good writing equals good lawyering.
We also understand that all attorneys and judges do a fair
bit of reading as part of their jobs—and their attention is a
valuable resource. And we understand that if a document
isreadable, the reader is more likely to remember the
content and the document is more persuasive.




Persuasion depends on

Document
Design

Polishing




o Fonts: Legibility & Credibility
o Fonts: Point Size
o Spaces After Sentences

o Underlining v. Bold or Italics

o Justification
o Symbols

o Summaries
o White Space

o Visuals




Statement of
Facts
Argument

Introductions
Transitions

Abstract
Subjects

Weak Verbs
Cluttered
Sentences
Surplus Words
Lack of Variety

Word Choice
Word
Placement



Polishing

Headings Style Homophones Punctuation
Paragraph Structure Numbers Citation
Length Tense Symbols

Block Quotes Capitalization
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